


Today, IIFT operates across four vibrant campuses: Delhi, Kolkata, Kakinada (Andhra Pradesh),
and GIFT City (Gujarat). Each campus is embodies a shared vision of academic rigor, industry
alignment, field visit, and global outlook, while also offering unique strengths and local
engagement. In the MBA 2027-29 programme, students will have opportunities across all four
campuses to benefit from diverse faculty, cross-campus synergy, state-of-the-art infrastructure, and
exposure to both Indian and global business ecosystems.
In an era of rapid transformation, marked by technological disruptions, evolving trade regimes,
and growing geopolitical uncertainties, management education must extend beyond conventional
textbook theories. places strong emphasis on critical thinking, analytical and problem-solving
skills, innovation, digital capabilities, and strategic decision-making. Through case studies,
industry interactions, live projects, simulations, and experiential learning, students are encouraged
to connect classroom concepts with contemporary business challenges. With its strong orientation
towards international business and global economic developments, IIFT seeks to equip students
with a broader perspective and an appreciation of diverse markets, cultures, and business practices. 
Our distinguished faculty, known for their academic excellence and thought leadership, are
actively engaged in cutting-edge research on contemporary issues. Their work is regularly
published in top-tier international journals, contributing to the global discourse on trade,
economics, and business strategy. Students benefit from this intellectual ecosystem through
research collaborations, live projects, and exposure to real-world problem-solving.
Our strong industry interface and extensive alumni network—spread across leading global
corporations, consulting firms, and policy institutions—serve as a powerful platform for
mentorship, networking, and career advancement. This synergy between academia and industry
ensures that our graduates are not only employable but also impactful contributors to their
organizations.
“At IIFT, we do more than prepare you for a career—we empower you to lead in a world of
constant change. Join us on this transformative journey and become part of a legacy committed to
shaping responsible, innovative, and globally competent leaders for tomorrow.”

From the Desk of the Vice Chancellor
Indian Institute of Foreign Trade, set up by Government of
India in 1963 under the aegis of Ministry of Commerce and
Industry has evolved as a top ranking B-School with the
prestigious AACSB Accreditation, A+ NAAC Grade and NIRF
17th rank. The institute was accorded Deemed to be University
status in 2002.
The institute offers prestigious programmes like MBA
(International Business) and MBA (Business Analytics), along
with Executive MBAs (weekend and online), Masters in
Economics, Integrated Programme in Management, Post
Graduate Diploma in International Business and Global HR
Management, and various diploma and certificate courses—
demonstrating its strong focus on global trade and business
education. 

Vice Chancellor
Indian Institute of Foreign Trade

Dr. K. Rangarajan



The Indian Institute of Foreign Trade (IIFT) was established in 1963 as an autonomous body under
the Ministry of Commerce & Industry to contribute in the skill building for the external trade
sector of India. It has come a long way to successfully develop into a unique institution involved in
imparting knowledge through research and training in international business and trade. The
Institute was granted “Deemed to be University” status in 2002. The National Assessment and
Accreditation Council (NAAC) has recognized IIFT as Grade ‘A+’ Institution in 2023. Over the
years, IIFT has emerged as a national university with focus on International Business Management
and Strategy, and such focus is reflected in all three major activities of the Institute: Research,
Training and Education.

Enable the participants to appreciate
the inter-relationship between the
diverse and complex tasks of
international business.

Develop capacities among business
executives for improved
understanding of various trade and
economic issues.

Impart professional education in
modern management techniques
relevant to international business.

Conduct high quality research that
addresses domestic as well as world
trade and business issues.

OUR VISION

OBJECTIVESOBJECTIVES

OUR MISSION

ABOUT US

To be an academic Centre of Excellence in international business
research, training and education.

To create and foster a learning environment that enables
participants to be leaders in international business with sensitivity

towards society.
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Accreditations
The Indian Institute of Foreign Trade earned the prestigious AACSB Accreditation in November
2021. With this the IIFT figures amongst the Top 6% Business Schools of the world to be
accredited by the Association to Advance Collegiate Schools of Business (AACSB). AACSB
accreditation quality assurance system is based on 9 rigorous standards that assess mission,
strategy, student learning and engagement, academic and professional engagement, and innovation
in leadership and teaching.

International & National Affiliations
IIFT holds memberships with the following prestigious International/National organizations.

1.Association of Advance Collegiate Schools of Business (AACSB)
2.The Academy of International Business (AIB)
3.The European Foundation for Management Development (EFMD) 
4.The Association of Indian Universities (AIU) 
5.The Global Compact Network, India (GCN) 
6.Association of Indian Management Schools (AIMS) 
7.Indian Finance Association (IFA) 
8.All India Management Association (AIMA) 
9.Academy of Indian Marketing (AIM)
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Programmes
The Institute’s portfolio of long-term programmes is diverse, catering to the requirements of
aspiring international business executives and mid-career professionals alike. Courses Offered:-

Ph.D. (Management) Programme at Delhi and Kolkata.
Ph.D. (Economics) Programme at Delhi and Kolkata.
Two-year MBA (International Business) at Delhi, Kolkata, Kakinada and GIFT City.
Two-year MBA (Business Analytics) at Delhi
Two-year MBA (International Business) in Online mode at Delhi
Two-year MA (Economics – Specialization in Trade and Finance) at Delhi and Kolkata.
Two years & six months MBA (International Business) for working professional at Delhi and
Kolkata.
5 years Integrated Programme in Management (BBA in Business Analytics & MBA in
International Business) at Kakinada, Andhra Pradesh
Post Graduate Diploma in Management (International Business) weekend at Delhi and
Kolkata.
Post Graduate Diploma in Management (Human Resource Management) weekend at Delhi
Post Graduate Certificate Programme in Management (International Business) weekend at
Delhi
Certificate Programme in Export Import Management (weekend) at Delhi
Certificate Programme in Export Import Management (online mode) at Delhi
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CAMPUSES

Kolkata Campus

Delhi Campus

table conferences, an auditorium of 450 seating capacity, two computer labs, indoor games,
sports ground, besides excellent residential facilities for the students. The campus is fully wi-fi
enabled. Another campus of the Institute spread over 5.6 acres, located at Maiden Garhi, New
Delhi is also under construction and will be operationalized soon.

Located in Qutub Institutional Area, overlooking
green ridge and historical Qutub Minar, the IIFT
Campus is considered to be one of the finest in the
country. The campus spread over 6.5 acres of land
houses two academic blocks and two residential
blocks for students and visiting faculty. One more
residential facility for the students has been created a
few steps away from the main campus. Be it the
imposing structure of the “atrium”, the mystic beauty
of the architectural design called “eye of the
universe”, or the splendor of the campus in full
bloom in winter, it never fails to impress the visitors.
In winter, it never fails to impress the visitors. The
campus itself is a very picturesque with artistically
designed buildings and well maintained plush
gardens. The facilities available on the campus
include, fully air-conditioned lecture halls with
modern audiovisual aids, conference halls for round-

IIFT’s Kolkata Campus is located at the picturesque East Kolkata off EM Bypass in a sprawling
area of around 7 acres. The campus is developed as a green and fully integrated campus with
independent blocks for academic, administration and student living areas with all modern
amenities. The campus also houses three water bodies to maintain ecological diversity with
enough greenery. There are centrally air-conditioned modern lecture halls, syndicate rooms,
common area, auditorium, open air theatre, common courtyard in its academic and administration
blocks on exemplary designs to create a great learning environment. The campus is fully Wi-Fi
enabled.

7



Kakinada Campus

GIFT City Campus

The institution functions from a sprawling 25 acres campus that it now proudly calls home. A
world-class campus of the Indian Institute of Foreign Trade (IIFT) at Kakinada, a picturesque
coastal city and an emerging smart city in Andhra Pradesh. The construction of the new
permanent campus offers state-of-the-art infrastructural facilities, including seamless internet
connectivity, a modern library, spacious playgrounds, a multi-purpose auditorium, a canteen, and
medical services. Classrooms are fully air-conditioned and fitted with advanced audio-visual aids
to ensure an immersive learning experience. Blending the serenity of a coastal town with the
vibrancy of a smart city, IIFT Kakinada provides students with an enriching academic
environment that nurtures holistic growth, collaboration, and innovation.

The Indian Institute of Foreign Trade (IIFT), a premier B-
School under the Ministry of Commerce & Industry,
Government of India, has extended its presence to GIFT
City (Gujarat International Finance Tec-City), Gandhinagar,
Gujarat. This marks a strategic milestone in IIFT’s vision to
expand its academic and research footprint in the western
region of India.
Located in GIFT Tower-2, across the 16th and 17th floors,
the IIFT GIFT City facility reflects the Institute’s
commitment to aligning with India’s evolving trade, finance,
and economic priorities. The GIFT City environment brings
together world-class infrastructure, regulatory innovation,
and a growing ecosystem of 700+ companies including
banks, fintech firms, insurance companies, clearing
corporations, exchanges, mutual funds, shipping, logistics,
IT and ITeS and global institutions.

IIFT’s presence at GIFT City signifies a dynamic fusion of academic excellence with industry
relevance, offering students and professionals direct exposure to India’s evolving international
trade and financial landscape
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Facilities
Library

The Institute has a well equipped Library with
updated knowledge. It has a collection of latest
books by eminent authors on Trade, Economy,
Management and WTO related issues. It also
has a collection of research reports, company
reports, CD-ROMs, video cassettes,
International Trade Statistics and Databases.
Apart from books on Management and
Economics related areas, the Library has huge
collection of books on areas like WTO,
Intellectual Property Rights, Services
Management, Mergers & Acquisitions, Trade
Finance, e-Business, Global Business
Strategies, International Business Law,
Information Technology, etc.
The Library also subscribes Journals & other
Periodicals and has enriched itself with
publications of prestigious national and
international organizations such as UN, ITC,
UNCTAD, WTO, IMF, World Bank, Ministries
and Departments of Government of India. In
order to facilitate online access to information,
Library has also subscribed to trade related
online databases like CMIE databases
(Consumer Pyramidsdx, Economic Outlook, 

Industry Outlook, Prowess, States of India and
Tradedx), China Trade Monitor, Comtrade,
ecommerceDB, EIU Online, EBSCO, EPWRF
India Time Series, Euromonitor, EMIS,
HeinOnline, Global Trade Atlas, Indiastat,
Inside US Trade, JSTOR, Manupatra,
ProQuest, Scopus, Statista, Tracxn and etc. The
Library is also a member of One Nation, One
Subscription (ONOS) Consortia of
Government of India through which more than
13,000 journals are being made available by 30
National and International Publishers.
IIFT has an exclusive access Bloomberg
Terminals, which offers a dynamic network of
information for decision makers. Bloomberg is
of great value to B-School students seeking
fast access to accurate business and financial
information, news and insight around the
world. Students are also offered training to
familiarize them with this powerful resource.
Library facilities are open to participants. The
participants are required to deposit ₹5,000/- for
Library membership as security which is
refundable at the end of the Programme.
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Recognizing the importance of technology in
education, IIFT has implemented state-of-the-
art IT infrastructure to provide a competitive
advantage in its core areas of education and
research. The Institute aims to provide 99%
uptime by ensuring server availability, data
recovery and backup, efficient storage
management, hardware and network
operations, streamlined IT operations, and
effective end-user support. The Institute also
has its own Centralized Data Centre, which
hosts and supports its critical IT infrastructure
and services. In addition, IIFT also has its own
dedicated block of public Internet addresses,
providing greater control and flexibility in
hosting and managing its Internet-facing IT
services.

Core IT Infrastructure

Internet & Connectivity: Robust, high-speed
leased-line Internet connectivity with load
balancing ensures reliable and uninterrupted
Internet access.

Secure Campus Wi-Fi: A fully Wi-Fi-enabled
campus supported by a secure Layer 3 network
architecture provides seamless and secure
connectivity.

Uptime Guarantee: The IT infrastructure
targets 99% uptime to ensure reliable
hardware, network operations, and data
availability.

Digital Labs

Modern digital labs at IIFT are equipped with
high-performance desktops and LAN
connectivity to support coursework, research,
and project work, including high-dimensional
statistics and functional data analysis, with
specialized software such as SPSS, Hadoop, and
Power BI.

Online Education & Digital Support

Moodle LMS: Implemented the Moodle LMS
to facilitate day-to-day faculty-student
interaction and support online teaching and
learning activities.

Video & Web Conferencing: High-quality web
conferencing facilities connect IIFT campuses
for meetings, training programmes, placement
activities, and other collaborative engagements.

Virtual Learning: Advanced IT infrastructure
and support enable IIFT to conduct real-time
online classes, lectures, webinars, and other
sessions as part of its expanding range of online
education programmes.

VPN Facilities: Provides secure VPN access to
subscribed journals, databases, and other online
academic resources from outside the Institute’s
network.

Exclusive Student Web Server: IIFT has an
exclusive web server for students to host and
manage web pages related to college events,
symposiums, conferences, and other student
activities.

Massive Open Online Course (MOOC)
Platform : In addition to the online education
platform, the Institute has its own Massive
Open Online Course (MOOC) platform,
featuring a rich library of recorded sessions
covering a wide range of subjects.

Computer Facilities
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International Collaborations

No. of International Collaborations/MoUs Signed

S.
No. Location Name of University

1 Africa Foreign Trade Training Centre, Cairo, Egypt

2 Africa IFM Tanzania

3 Asia-pacific Vietnam Institute for Indian and Southwest Asian Studies
(VIISAS)

4 Asia-pacific University of International Business and Economics, Beijing,
China

5 Asia-pacific International Institute for Trade and Development, Thailand

6 Asia-pacific Ajou University, Suwon, Korea

7 Asia-pacific Foreign Trade University, Hanoi, Vietnam

8 Asia-pacific Institute of Indian Studies, Hankuk University, South Korea

The International Collaborations & Capacity Development (ICCD) Division of IIFT undertakes
following activities:

1.To build the institute’s global networks by collaborating with institutions across the world for
carrying out a wide spectrum of academic arrangements. Student and faculty exchanges form
the key pillar of IIFT’s academic collaborations. 

2.Extends its global linkages through memberships of renowned international associations like
AACSB, EFMD, AMBA and AIB. 

3.Efforts to strengthen its global presence, it takes up the responsibility to participate in
pertinent accreditations and rankings, national as well as international to strengthen its global
presence. 

4.Ensures appropriate guidelines are defined and implemented to allow advancement of IIFT
faculty through participation in national and international training programs, workshops,
conferences, and discussions. 

IIFT has collaborations with 50 Universities/ B-schools throughout the world. The key areas of
collaboration with partner institutes include the following: 

Student Exchange 
Faculty Development Programme
Training programmes/Study Tours 
Joint Research 
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9 Asia-pacific Solbridge International School of Business

10 Asia-pacific International School of Finance and Technology, Uzbekistan

11 Asia-pacific Bangladesh Foreign Trade Institute, Dhaka

12 Asia-pacific National Dong Hwa University, Taiwan

13 Asia-pacific University of Tanjungpura, Indonesia

14 Asia-Pacific Advertising Standard Council of India (ASCI), India

15 Australia The University of Newcastle, Newcastle, NSW, Australia

16 Australia Deakin University

17 Australia The University of Western Australia, Perth, Australia

18 Europe IESEG-School of Management, Lille and Paris, France

19 Europe EM-Strasbourg Graduate School of Management, Cedex,
France

20 Europe Grenoble Ecole de Management, Grenoble Cedex, France

21 Europe Hanken-Swedish School of Economics and Business Admn.
Finland

22 Europe Rennes School of Business, France

23 Europe Universita Bocconi, Milano, Italy

24 Europe The International University in Geneva, Switzerland

25 Europe Allianza 4 Universidades, Spain

26 Europe Universitat des Saarlandes, Germany

27 Europe University of Insubria, Italy

28 Europe HS PF Pforzheim University, Germany

29 Europe Abrystwyth University, UK

30 Europe UAM, Madrid, Spain
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31 Europe University of Leeds, UK

32 Europe British Teaching University, Georgia

33 Europe The Institute of Export & International Trade, England

34 Europe The Educational Institution Belarus State Economic University

35 Europe EM Normandie Business School

36 Europe The University of Huddersfield

37 Europe University of Plymouth

38 Europe APEC Antwerp/Flanders Port Training Centre, Belgium

39 Europe Vrije University Amsterdam, Netherlands

40 India Indian Institute of Sustainable Development (IISD)

41 North-America Brock University, St. Catherines, Ontario,  Canada

42 North-America Bradley University, Peoria, Illinois, USA

43 North-America Herbert H. Lehman College, University of New York, USA

44 North-America Kent State University, USA

45 North-America The University of  Scranton, Pennsylvania, USA

46 Russia International Institute of Business Networking, Russia

47 Russia Ural Federal University, Ekaterinberg, Russia

48 Russia Saint-Petersburg State University, Russia

49 Russia RUDN University: Peoples' Friendship University of Russia

50 South-America International Business School, Americas

13



IIFT Exchange Programme is an outcome of the institute’s academic collaboration with some of
the leading institutions across the world. The academic collaborations are an endeavor towards
showcasing IIFT’s legacy of over six decades and at the same time to also gain from the expertise
of the partner institutions. Each of these partners has created a name for themselves around the
world. These collaborations are mainly for student and faculty exchange programme, joint
collaborations on research and various other capacity building exercises.

Most of the B-Schools that IIFT has ties with are Triple Crown Accredited B-Schools. There is
always a scope to learn from these B-Schools about how these keep themselves updated according
to the latest technology and trends across the Globe.

In 2025-26 session, 52 Outbound Students who have taken part in the Student Exchange Two-Way
Mobility. IIFT has Two-Way Mobility with 28 International B-Schools and have signed General
Memorandum of Understanding with 50 B-Schools across the Globe. This SEP program is open
for the students for First -Year of the Full-Time Degree Programs.

The partnering institutions for Student Exchange Programme (2025-26) are as follows:
1.Rennes School of Business, France
2.Grenoble School of Management, France
3.HANKEN- Swedish School of Economics & Business Administration, Finland
4.IESEG- School of Management, Lille Catholic University, Lille, France
5.Universitat des Saarlandes, Germany
6.Ural Federal University, Russia
7.EM Normandie, France

Student Exchange Programme
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Established in June 2018, the Division of Alumni Affairs serves as a dynamic bridge between IIFT
and its 50,000+ alumni across 30+ countries. Under the leadership of Head(DAA), the Division
fosters lifelong connections, promotes alumni participation in Institute activities, and facilitates
networking, mentorship, knowledge sharing, and institutional growth.

Core Objectives of the Division
Facilitate meaningful interactions between alumni, current students, and the Institute.
Provide a platform for exchanging ideas, experiences, and professional knowledge
contributing to institutional development and growth.
Encourage active alumni participation in Institute activities to enhance academic, professional,
and social impact.
Maintain an updated global alumni database and foster sustained alumni engagement.

The Division organises multiple domestic and international Chapter Meets, along with flagship
initiatives such as the Grand Alumni Reunion, 10-Year/25-Year & 50-Year Reunions, Netritva, and
Road to Summers. During 2026, Chapter Meets were organised in Mumbai, Bengaluru, Chennai,
and Hyderabad, with continued engagement with international chapters including UK & Europe,
Singapore & Dubai. Senior alumni interactions, guest lectures, round-table meetings, industry
engagements, and the quarterly alumni magazine, Aluminati, further strengthen Alumni-Institute
connect. The Division also recognises and celebrates the achievements of distinguished alumni
through its annual alumni recognition initiatives.

Alumni Relations Committee (ARC)
The Alumni Relations Committee (ARC) plays a pivotal role in strengthening alumni–student
engagement through guest lectures, reunions, podcast initiatives, mentorship programmes, and
networking activities across IIFT campuses. The ARC also works towards increasing alumni
participation, strengthening engagement with international chapters, and promoting registrations
and interaction through the alumni portal.

Strengthening Alumni Engagement & Global Networking
The Division continues to expand sector-specific networking and knowledge-sharing initiatives to
promote collaboration, mentorship, and global visibility of IIFT. TARANG, the alumni podcast
series launched by ARC, IIFT Kolkata, provides a platform for meaningful conversations with
distinguished alumni, while The VUCA Dialogues features senior alumni in the areas of Trade and
Finance. The Road to Summers 2026 initiative further strengthened alumni–student engagement
through 15 virtual mentorship sessions with alumni from leading organisations.
Through these initiatives, the Division continues to build a vibrant, connected, and globally 
engaged alumni community.

Alumni Affairs
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Publications
About Publication

The Publication-Journal Division of the Indian Institute of Foreign Trade (IIFT) plays a crucial
role in disseminating knowledge, promoting intellectual discourse, and fostering thought
leadership in international trade, business, and management. The Division contributes significantly
to the academic, policy, and business communities through its carefully curated and professionally
managed publications. It manages and publishes the following prestigious and flagship journals:
Foreign Trade Review (FTR), IIFT International Business and Management Review (IBMR), and
FOCUS WTO. These journals, each with its unique identity and scope, collectively serve as vital
platforms for scholars, policymakers, researchers, and industry professionals engaged in or
interested in studying international trade, global business dynamics, and management practices.

Foreign Trade Review (FTR)
The Foreign Trade Review (FTR) is one of the oldest and most respected journals in the field of
international trade. SAGE Publications India publishes the Journal. Established decades ago, FTR
provides a forum for original research articles, critical reviews, and empirical studies on various
aspects of foreign trade, economic policy, trade agreements, and international economic relations.
The Journal encourages contributions that address emerging global trade issues, including the
impact of digital trade, sustainability in global supply chains, geopolitical shifts, and the evolving
architecture of multilateral trade agreements.

IIFT International Business and Management Review Journal (IIFT-IBMR)
The newly launched Journal, “IIFT International Business and Management Review Journal (IIFT-
IBMR)” with SAGE, is focused on the broader spectrum of international business and
management. This Journal addresses global marketing, international finance, cross-cultural
management, supply chain management, strategic alliances, and innovation in the international
business landscape. IBMR attracts submissions from management scholars, industry practitioners,
and policymakers, thereby bridging the gap between theory and practice. The Journal provides a
comprehensive view of how businesses navigate the complexities of global operations and respond
to challenges such as technological disruptions, changing consumer preferences, and regulatory
environments across different countries.
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FOCUS WTO
FOCUS WTO is designed to provide in-depth coverage and critical analysis of developments in
the World Trade Organization (WTO) and the international trading system. It offers timely insights
into WTO negotiations, trade facilitation measures, International Business and the impact of WTO
rules on developing and least-developed countries. FOCUS WTO is an essential resource for
diplomats, trade negotiators, policymakers, and scholars who study or influence the global trade
governance framework.

IIFT Quarterly Newsletter
The Publication/Journal Division is responsible for bringing out the IIFT Newsletter. The
Newsletter provides a comprehensive summary of the Institute's activities, events, achievements,
and initiatives. It serves as a communication tool that keeps stakeholders informed about
conferences, seminars, training programs, research projects, collaborations, and other institutional
developments, strengthening the connection between IIFT and its stakeholders, including students,
alumni, faculty, government bodies, and industry partners.

Overall
The Publication/Journal Division of IIFT is indispensable for advancing scholarly research,
informing policy debates, and supporting industry dialogue on international trade and business
issues. Its publications are a testament to IIFT’s commitment to excellence, knowledge sharing,
and global trade and management capacity building.
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Scholarships
New Scholarship Scheme (NSS)

The Institute offers a Scholarship on the basis of Merit-cum-Means. Under this scheme 20% of the
tuition fee of the programme will be disbursed to 10% admitted students in all Full Time/Regular
programmes offered by IIFT. Any student whose family income is less than Rs.8.00 lakh p.a. can
apply under this scheme. The upper ceiling of Rs. 8.00 lakhs is subject to revision. 

Scholarships Offered by Government of India
Government of India offers various central and state level scholarships to students. Complete
details about the available scholarships and process for applying for those scholarships are
available on National Scholarship Portal (https://scholarships.gov.in). As of now, following central
scholarships are available for Full-Time MBA (IB) and MBA(BA) students of IIFT through NSP
portal:

Scholarship For Top Class Education For Students With Disabilities
Merit-Cum-Means Scholarship For Professional And Technical Courses CS for minorities
category Students
Central Sector Scholarship of Top Class Education For SC category Students
PM Yasasvi Central Sector Scheme of Top Class Education In College For OBC, EBC and
DNT Students
National Fellowship And Scholarship For Higher Education of ST category Students 

Other Scholarships
Exim Bank had instituted a scholarship for reserved category (SC/ST) students at IIFT in 1985.
The amount of scholarship that is given to the topper among the reserved category (SC/ST)
students in IIFT, is equivalent to the tuition fees paid by the reserved category student in the first
year of the two-year Full-Time MBA (International Business) Programme, subject to a ceiling of
Rs. 3.50 lakh.

The Institute retains the right to add or delete any Scholarship Scheme or change the
existing clause(s) as and when required.
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Corporate Relations and Career
Advancement Division

The Institute operates across four campuses in the country—Delhi, Kolkata, Kakinada, and GIFT
City, Gujarat. Each campus is equipped with its own Corporate Relations and Career Advancement
Division (CRCAD).

The individual campus-wise Corporate Relations and Career Advancement Division (CRCAD) is
dedicated to fostering strong and sustainable partnerships with the corporate sector and civil
society, both in India and abroad. Its primary mandate is to maintain active engagement with
industry leaders, business associations, policy bodies, and other stakeholders to build mutually
beneficial relationships. These collaborations are designed to create meaningful linkages between
the Institute and the business world, ensuring that IIFT remains closely aligned with industry
trends, expectations, and emerging opportunities.

A key focus of CRCAD is to facilitate the smooth and effective transition of students from IIFT’s
flagship MBA (International Business) and MBA (Business Analytics) Full-Time Programmes into
the corporate world. This is achieved through structured corporate engagements, live projects,
industry immersion programmes, regular interactions with industry professionals and
collaborations with CRCAD of other campuses of IIFT.

The student–industry engagement process begins with the Summer Internship Programme,
conducted at the end of the first academic year. From April to mid-June, students undertake
internships with leading organisations for a period of eight to ten weeks. The internship is an
integral component of the course curriculum, providing students with first-hand exposure to
business practices, industry dynamics, and professional work culture.

The engagement with the corporate sector continues throughout the academic year, with
organisations from India and abroad visiting IIFT campuses between December and February to
offer career and employment opportunities across diverse sectors, functions, and geographies.

Through these initiatives, CRCAD of each campus plays a pivotal role in strengthening academia–
industry collaboration. It enables students to apply classroom learning to real-world business
challenges while providing recruiters with access to highly skilled, industry-ready talent.

Activities of CRCAD are monitored by a Steering Committee which facilitates smooth
coordination, control and reporting of placement and corporate engagement activities in IIFT.
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MBA(International Business)

Delhi, Kolkata, Kakinada & GIFT City Campuses

MBA (International Business) is a six- trimester general management programme with a focus
on International Business for developing a competent cadre of business executives to meet the
country’s growing requirements for trained personnel in the field of International Business
Management. Developments in the international market on the one hand and the consequential
impact of the same on India’s domestic market on the other, call for an increasingly professional
approach and sensitivity to international business environment.

About the Programme

The MBA (IB) aims at imparting professional education and training in modern management
techniques for handling international business operations in a highly dynamic and competitive
environment. The specific objectives of the programme are :-

To familiarize the participants on the fundamental concepts of management.
To expose the participants to the challenges in the emerging competitive business
environment in an increasingly globalized world.
To relate the management concepts to business situations and help the participants to
develop analytical and decision skills so as to evolve effective national and international
business strategy.
To develop socially responsive managers for International Business and help in shaping up
their personality.
To equip for career opportunities in International Business.

The Programme aims at providing a comprehensive coverage in corporating all the important
subject areas and disciplines relevant to international business. Equal emphasis has been placed
on the quantitative and analytical approach to the study of International Business Management.
It also attempts to provide comparative perspectives in many facets of International Business by
covering methods of doing business as well as trade and business practices, procedures and
documentation in other countries. Besides, effective use of computers and modern information
technology is made in pedagogy.

Objectives
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Trimester –I

S. No. Course Title Credit

1 Fundamentals of Management 1

2 Psychology for Managers 1

3 Managerial Communication 2

4 Management Information Systems 3

5 Business Statistics 3

6 Accounting for Managers 4

7 Economic Theory (Micro and Macroeconomics) 4

8 Marketing Management 3

Total (Trimester-wise) 21

Trimester –II

S. No. Course Title Credit

1 International Trade Operations & Documentation 4

2 Business Research Methods 3

3 Corporate Finance 3

4 International Economics 3

5 International Marketing Management 3

6 Organizational Behavior 2

7 Foreign Language 3

Total (Trimester-wise) 21

In addition to the Core Courses, the choice of Elective Courses offered to students has also been
increased. This is in keeping with the objective of aligning Elective Courses with changing
dynamics of the business world, as well as to make the courses more industry relevant.

Programme Structure 

Trimester wise course structure of MBA (IB) 2026-28 Programme
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Trimester –III

S. No. Course Title Credit

1 Human Resources Management 2

2 Strategic Management 2

3 IT Applications in Management 3

4 Operations Research 2

5 International Financial Management 2

6 Economic Environment 2

7 Operations Management 2

8 Comprehensive Viva 3

9 Social Awareness Programme (SAP) 3

Total 21

10 Electives (3) 6

Total (Trimester-wise) 21+6=27

Trimester –IV

S. No. Course Title Credit

1 International Trade Logistics & Sourcing 3

2 International Business Strategy 2

3 Supply Chain Management 2

4 Port Visit 3

5 Summer Internship Project (SIP) 3

6 Electives (6) 12

Total (Trimester-wise) 13+12=25
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Trimester –V

S. No. Course Title Credit

1 Corporate Ethics and Governance 2

2 Comprehensive Viva 3

3 Electives (6) 12

Total (Trimester-wise) 5+12=17

Trimester –VI

S. No. Course Title Credit

1 Research Project 3

2 Electives (3) 6

Total (Trimester-wise) 3+6=9

S. No. Course Title Credit

1 Total Core Courses 63

2 Electives (18x2) 36

3 Foreign Language (French / Spanish) 3

4 Others (Comprehensive viva (2), SAP, SIP, Port Visit, Research
Project) 18

TOTAL (I+II+III+IV+V+VI) 120

Note: The above course structure is subject to revision.
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S. No. Electives

I. General Management and Strategy

1 International Contract Management

2 Digital Strategy and Transformation

3 Strategy Execution & Tools (Simulation)

4 Management of Strategic Alliances (Workshop)

5 Competitive Strategy

6 Entrepreneurship

7 Crisis Management

8 New Venture Creation & Startups

9 Cross Culture Management

10 Management Consulting

II. Quantitative Techniques & Operations Management

1 Modelling in Supply Chain Management: SCOR Approach

2 Multi- Variate Data Analysis & Forecasting Techniques

3 Advanced Optimization Techniques

4 Advanced Supply Chain Management

5 Advanced Forecasting Techniques for Business Applications

III. IT

1 Online Business & E-Commerce

2 Enterprise Resource Planning (ERP) Systems

3 Software Product Management

4 Data Modeling and Visualization

5 IT Project Consultancy

6 Machine Learning & Artificial Intelligence

7 Data Analytics

Tentative List of Electives
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IV. Finance

1 Financing of International Trade

2 FinTech

3 Fixed Income

4 Trading Strategies and Evaluation

5 Financial Modeling

6 Financial Derivatives and Risk Management

7 Alternative Investments

8 Management of Financial Services

9 Security Analysis and Portfolio Management

10 Project Appraisal and Finance

11 Mergers and Acquisitions

12 Financial Risk Management

V. Marketing

1 B2B Marketing

2 Digital Marketing

3 Retail Management

4 Advertising and Promotion Management

5 Consumer Behavior

6 Sales and Distribution Management

7 Brand Management

8 Customer Relationship Management

9 Marketing Research

10 Strategic Marketing (Simulation)

11 Marketing of Services

12 Rural Marketing

13 Sustainable Marketing for Emerging Economies
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VI. International Trade Operations & Logistics

1 Management of Shipping Services

2 Agri-Commodity Trading

3 Managing Global Compliance in Exports

4 Custom Procedure in GST Regime

5 Sectoral Strategy for Exports

6 Risk Management in International Trade

VII. HR

1 Competency Mapping

2 International Human Resource Management Practices

3 Labour Laws and Industrial Relations

4 Organizational Transformation and Change Management

5 HR Metrics and Organizational Performance

6 Impression Management in Organization

7 Leadership Lab

8 Global Leadership Strategies

9 Strategic Human Resource Management

10 Team Building and Leadership Development

VIII. Economics of Strategy

1 Game Theory and Strategy

2 Applied Econometrics

3 International Investment Treaties and Business Decisions

4 Management of Pricing

Note: Electives are subject to revision

26



Programme Faculty

Fee Structure

Campus Hostel & Mess charges
Refundable Security
(Hostel and Library)

Delhi  Double occupancy- Rs. 1.35 lakhs per annum
Triple occupancy- Rs. 1.08 lakhs per annum

Rs. 10,000/-

Kolkata Single occupancy- Rs. 1.06 lakhs per annum 
Double occupancy- Rs. 91000 per annum

Rs. 10,000/-

Kakinada Double occupancy- Rs.1.35 lakhs per annum Rs. 10,000/-

GIFT City Double occupancy- Rs.1.35 lakhs per annum Rs. 10,000/-

The Institute has a qualified and experience Faculty with specialization in diverse areas such as
International Marketing Management and Research, International Financial Management,
Economics and Trade Policy, International Trade Procedures, Logistics & Documentation, Supply
Chain Management, Management and Marketing of Services, International Brand Management,
International Business Practices and Strategies, Cross Cultural Management and Business
Negotiations, etc.

Visiting Faculty
The Institute also draws expert guest faculty comprising specialists from business enterprises,
research institutions, leading business schools and foreign universities.

The Total fees for the batch of MBA (IB) 2026-28 at all campuses programme is
Rs. 19.73 lakhs which covers Tuition fee, and other charges for Library, Computer
& Internet facility, Medical Insurance, Alumni & Students body.

Present Hostel and Mess charges are as follows:

Fee Concession
The students of SC, ST and PWD category are given 50% concession in tuition fee only. 
The exact amount of total fee, applicable for MBA (IB) 2027-29 batch will be informed to the
students at the time of sending the offer letters.

Refund of Fee
In case of withdrawal from programme, fee will be refunded as per guidelines of UGC. Refund
process will take atleast 2 months.
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MBA(Business Analytics)
Delhi Campus

MBA (Business Analytics) is a two year general management programme spread over six-
trimester with a focus on Business Analytics for developing a competent cadre of business
executives to   meet   the   country’s   growing requirements for trained personnel in the field of
Data Analytics. The course structure of this programme is designed in such a manner that role of
analytics is emphasized from the very beginning of the programme. Through this programme
student will be exposed to core managerial concepts, business problems, data eco system
including data management & its visualization, case studies, business data driven case studies
and tools, platforms, and software to solve them. It is our endeavour that through this
programme the student remains abreast with important developments and innovations in the
industry.

About the Programme

Familiarizing the students with the increasing role of data and insight it brings to decision
making at different levels of organizations.

Developing a right set of management and analytical skill to work in the diverse set of data
driven businesses like E-Commerce, banking and financial services, operations, supply
chain & logistics and healthcare, etc.
Developing conceptual framework for analytical models, strategies, and their deployment in
various industries.
Developing hands on capabilities on the technological driven variety of integrated tools and
analytic toolkits and platforms.
Developing optimal data driven strategies for the organizations or business units in an
automated fashion to help business processes improves and bring insight and innovation.

Objectives

The pedagogy varies for each course depending on the focus on theory or practical applications
as well as needs of students.

Pedagogy

Case Studies Projects
Presentation
Software Skills
Programming Languages 
Simulation and Games 
Role Play
Field Visits
Industry Sessions
Foreign language skills

Teaching Methodologies
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Trimester –I

S. No. Course Title Credit

1 Probability Theory 3

2 Bayesian Techniques and Statistical Inference 3

3 Business Economics (Micro and Macro) 4

4 Marketing Management 3

5 Management Information Systems 3

6 Business Communication 2

7 Introduction to Business Analytics 3

Total (Trimester-wise) 21

Trimester -II

S. No. Course Title Credit

1 Regression and Time Series Models 3

2 Qualitative Data Analytics 2

3 Introduction to Basic Finance 3

4 Organization Behavior 2

5 Corporate and AI Ethics 2

6 Operations Research 2

7 Database Management System 3

8 Strategic Management 2

9 Business Research Methods 2

Total (Trimester-wise) 21

In addition to the Core Courses, the choice of Elective Courses offered to students has also been
increased. This is in keeping with the objective of aligning Elective Courses with changing
dynamics of the business world, as well as to make the courses more industry relevant.  

Programme Structure 

Trimester Wise Course Structure of MBA (BA) 2026-28 Programme

29



Trimester –III

S. No. Course Title Credit

1 Enterprise Risk Management 2

2 Data Visualization 3

3 Legal Aspects of Business (Corporate and IT Services) 2

4 Data Structures and Algorithms (Using R/Python) 3

5 Foreign Language 3

6 Operations Management 2

7 Comprehensive Viva 3

8 Elective – 1, Elective -2, Elective -3 2*3=6

Total (Trimester-wise) 18+6=21

Trimester –IV

S. No. Course Title Credit

1 Natural Language Processing 3

2 Supply Chain Management 2

3 Predictive Analytics 2

4 Elective-4, Elective-5, Elective-6, Elective-7, Elective-8, Elective-9 2*6=12

Total (Trimester-wise) 7+12=19

Trimester –V

S. No. Course Title Credit

1 Machine Learning 2

2 Elective-10, Elective-11, Elective-12, Elective-13, Elective-14, Elective-15 2*6=12

Total (Trimester-wise) 2+12=14

Trimester -VI

S. No. Course Title Credit

1 Elective-16, Elective-17, Elective-18 2*3=6

Total (Trimester-wise) 6
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Others

S. No. Course Title Credit

1 Port/Industry Visits 3

2 Summer Project (Internship) 3

3 Research Project 3

4 Comprehensive Viva at the end of Trimester III &V 3+3

5 Social Awareness Programme (SAP) 3

Total 18

S. No. Course Title Credit

1 Total Core Courses 63

2 Electives (18X2)* 36

3 Foreign Language 3

4 Others 18

Total (I+ II+ III+ IV+ V+ VI+ Others+ Electives + Foreign Language) 120

* 12 Analytics Electives and 6 Management Electives
This is tentative course structure subject to revision of courses
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Discipline: Finance

S. No. Elective Course Name

1

Management

International Financial Management

2 Financial Derivatives and Risk Management

3 Security and Portfolio Analysis

4 Mergers and Acquisitions and Valuation

5
Analytics

Financial and Risk Analytics

6 Financial Econometrics (Interdisciplinary)

Discipline: Trade Operations & Logistics (TOL)

S. No. Elective Course Name

1

Management

Agri Commodity Trading

2 International Trade Operations & Documentation

3 International Trade Logistics

Discipline: Quantitative Techniques

S. No. Elective Course Name

1

Analytics

Advance Multivariate Analytics

2 Advanced Panel Data Techniques

3 Healthcare Analytics

4 Geospatial Analysis

5 Financial Econometrics

6 Analytics for production and operations

7 Supply Chain Analytics

8 Optimization and Methods

9 Text Mining and Analytics

10 Forecasting Methods

Tentative List of Electives
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S. No. Elective Course Name

11
Analytics

Manufacturing Analytics

12 Big Data Analytics

Discipline: Marketing

S. No. Elective Course Name

1

Management

International Marketing

2 Applied Marketing Research

3 Brand Management

4 Advertising and Promotion Management

5

Analytics

Marketing Analytics - 1

6 Marketing Analytics - 2

7 Digital Marketing and Analytics

Discipline: General Management and Strategy (GM&S)

S. No. Elective Course Name

1

Management

Management of Strategic Alliances

2 Competitive Strategy

3 Crisis Management

4 New Venture Creation and Startups

5 Cross-culture management

6 Management Consulting

7 International Human Resource Management Practices

8 Organizational Transformation and Change Management

9 Global Leadership Strategies

10 Business Negotiations

11 Analytics Talent Analytics
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Discipline: Economics and Trade Policy

S. No. Elective Course Name

1

Management

International Economics

2 Environmental Economics

3 Games and Information

5
Analytics

Trade Analytics

6 Pricing Analytics

Discipline: Information Technology and Knowledge Management (IT & KM)

S. No. Elective Course Name

1

Management

Online Business and E-Commerce

2 Software Product Management

3 IT for Supply Chain Management

4 IT Project Consultancy Management

5 ERP

**Electives list is subject to revision.

N.B: 12 Analytics Electives and 6 Management Electives are to be chosen in the MBA (BA)
programme.
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Programme Faculty

Fee Structure

The Institute has a qualified and experience Faculty with specialization in diverse areas such as
International Marketing Management and Research, International Financial Management,
Economics and Trade Policy, International Trade Procedures, Logistics & Documentation, Supply
Chain Management, Decision Sciences, Management and Marketing of Services, International
Brand Management, International Business Practices and Strategies, Cross Cultural Management
and Business Negotiations, etc.

Visiting Faculty
The Institute also draws expert guest faculty comprising specialists from business enterprises,
research institutions, leading business schools and foreign universities.

The Total fees for the batch of MBA (BA) 2026-28 programme is Rs. 17.93 lakhs which
includes Tuition fee and other charges for Library, Computer & Internet facility, Medical
Insurance, Alumni & Students body.
The hostel and mess charges are Rs.1.35 lakhs per annum for double occupancy and
Rs.1.08 lakhs per annum for triple occupancy.

Fee Concession
The students of SC, ST and PWD category are given 50% concession in tuition fee only. 

The exact amount of total fee, applicable for MBA (BA) 2027-29 batch will be informed to the
students at the time of sending the offer letters.

Refund of Fee
In case of withdrawal from programme, fee will be refunded as per guidelines of UGC. Refund
process will take atleast 2 months.
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Admission Procedure

Eligibility

Admission of the candidate who joins the program on provisional basis but fails to obtain
minimum percentage in the Bachelor’s degree examination will be automatically cancelled forth
with. Such candidate should immediately inform the Institute on declaration of his/her results.
Admission of candidates who do not inform the Institute of such a situation will automatically
stand cancelled on 31st October 2027. No request for extension of time for re-evaluation, etc. will
be entertained.

Mode of Admission
1.For short-listing/selecting the candidates, IIFT will use score of CAT 2026 and other defined

parameters.
2.Shortlisted candidates on the basis of CAT 2026 Score & other parameters will be called for

second round of the admission process consisting of Group Discussion and Personal Interview. 
3.GD/PI will be conducted in physical mode at Delhi, Kolkata, Kakinada, GIFT City, Bangalore,

Chennai, Hyderabad, Indore, Lucknow and Mumbai. The Institute reserve the right to add or
delete any GD/PI centre or change the mode to online due to administrative reasons.

Seats for MBA (IB)
240 seats at each Delhi and Kolkata campuses, 120 seats each at Kakinada and GIFT City
campuses. Seats are reserved as per Government of India’s norms.

Note: SC/ST/PWD/OBC-NCL/General-EWS/Kashmiri Migrants candidates have to upload the
requisite category certificate, as applicable in the central government Institute’s with the
Application Form.

Category once filled by the candidate in his/her online application form, will not be changed
under any circumstances.

MBA (International Business)
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1.Recognized Bachelor’s degree of minimum 3 years’ duration in any of the disciplines with
minimum 50% marks [45% in case of the candidates belonging to Scheduled Caste (SC),
Scheduled Tribe (ST) and Persons with Disability (PWD) categories].

2.Candidates who possess completed professional qualifications such as Chartered Accountant
(CA)/ Company Secretary (CS)/ Cost and Works Accountants (ICWA)(CMA)/Fellow of the
Institute of Actuaries of India (FIAI) with minimum marks 50% marks [45% in case of the
candidates belonging to the Scheduled Caste (SC), the Scheduled Tribe (ST), and Persons with
Disability (PWD) categories], shall also be eligible to apply.

3.Candidates appearing for a qualifying examination can also apply subject to submission of proof
of requisite qualification by October 31, 2027.

4.No age limit.



Admission Procedure

Eligibility
1.The candidate must hold a Bachelor’s degree with minimum 50% marks in aggregate or 5.0

CGPA out of 10. The student should have Mathematics / Statistics as one of the subjects at
Graduation level.

or

MBA (Business Analytics)
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Mode of Admission
1.For short-listing/selecting the candidates, IIFT will use score of CAT 2026 and other defined

parameters.
2.Shortlisted candidates on the basis of CAT 2026 Score & other parameters will be called for

second round of the admission process consisting of Group Discussion and Personal Interview. 
3.GD/PI will be conducted in physical mode at Delhi, Kolkata, Kakinada, GIFT City, Bangalore,

Chennai, Hyderabad, Indore, Lucknow and Mumbai. The Institute reserves the right to add or
delete any GD/PI centre or change the mode of interview due to administrative reasons.

Seats for MBA (BA)
60 seats at Delhi campus. Seats are reserved as per Government of India’s norms.

Note: SC/ST/PWD/OBC-NCL/General-EWS/Kashmiri Migrants candidates have to upload the
requisite category certificate, as applicable in the central government Institute’s with the
Application Form.

Category once filled by the candidate in his/her online application form, will not be changed
under any circumstances.

Candidates must hold B. Tech / B.E degree in any discipline from a recognized
university/institute with at least 50% marks in aggregate or 5.0 CGPA out of 10. 

or
The candidate must hold a Bachelor’s degree with minimum 50% marks in aggregate or 5.0
CGPA out of 10, with Mathematics as a subject at 10+2 level. Applied Mathematics in 10+2
will not be considered.

2.Candidates who possess completed professional qualifications such as Chartered Accountant
(CA)/ Company Secretary (CS)/ Cost and Works Accountants (ICWA)(CMA)/Fellow of the
Institute of Actuaries of India (FIAI) with minimum marks 50% marks [45% in case of the
candidates belonging to the Scheduled Caste (SC), the Scheduled Tribe (ST), and Persons with
Disability (PWD) categories], shall also be eligible to apply.

3.Candidates appearing for a qualifying examination can also apply subject to submission of
proof of requisite qualification by October 31, 2027. No request for extension of time for re-
evaluation etc. will be entertained.

4.No age limit.



How to Apply

Category Application fee for 
MBA(IB) programme

Application fee for MBA(BA)
programme

General / OBC-NCL/ EWS Rs.3000/- Rs.2000/-

For SC/ST/PwD/Transgender Rs.1500/- Rs.1000/-

Application fee once paid will not be refunded.

Important Information
In case of any problem in registration process, the candidates can contact on 011-39147213
and E- mail: mba_admission@iift.edu. They must indicate their CAT Registration No., IIFT
Application No. and registered email address in their communications.
IIFT will use CAT 2026 Score for shortlisting / selecting the candidates for IIFT’s MBA(IB)
and MBA(BA) 2027-29 programmes. IIMs has no role either in the selection process or in the
conduct of the programme.
Incomplete application in any manner shall be summarily rejected.
All disputes would be subject to the jurisdiction of Delhi Courts only.

RAGGING IS PROHIBITED AS PER THE DECISION OF THE SUPREME COURT OF INDIA IN
WRIT PETITION NO. © 656/1998.

As per the order of the honorable Supreme Court dated 4.5.2001, ragging is banned in the Institute
and anyone found indulging in ragging of any form is likely to be punished appropriately, which
may include expulsion from the Institute. The students selected though the Admission process and
willing to join the Programme will be required to submit e-affidavit as per the format available at
https://www.antiragging.in

Important Dates
Last date to submit online application form and application fee 25th November 2026

CAT 2026 Exam 29th November 2026

Please visit IIFT website (www.iift.ac.in) and fill Online Application Form for MBA (IB) and
MBA (BA) programmes as per details given there.
Application Fee for MBA (IB) and MBA (BA) 2027-29 Programmes are as under:-
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Annual & Cultural Fests

Student Activities 
at various IIFT Campuses 

Quo Vadis – Annual cultural & management fest with management, media, and cultural
events featuring celebrity performances.
Advait – Annual cultural fest at with 7 cultural events and performances by artists and bands.
Riqueza – Annual business fest featuring competitions in marketing, finance, strategy, and
sustainability etc.
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Business & Leadership Conclaves

Trade Winds – Annual business
conclave with multi-domain summits
across marketing, finance, and trade
domains featuring industry experts.
Vivaan – Annual business conclave
focusing on marketing, trade,
operations, and leadership
discussions.
Samvaad- HR Conclave that unites
industry leaders to explore the future
of work and evolving human capital
strategies. 
Leadership Talk Series / Industry
Talks – Guest lectures & expert
sessions by industry leaders to
understand business trends and
leadership insights.
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Sports Events
Adrenaline – Annual sports fest with
inter-college participation from top
B-schools across India in multiple
sporting events.
Titanomachy – Annual intra-campus
sports fest featuring multiple sporting
events like football, cricket, and
badminton etc.

Ultimate Warriors League / IIFT
Premier League – Intra-campus IPL-style
sports league combining sports, marketing,
and management learning.
Big Fight / Section Wars – Inter-section
cultural & sports competitions fostering
teamwork and sportsmanship.
Arena –The 2–3 day carnival featured
cricket, football, badminton, table tennis,
foosball, carrom, chess, a 5 KM marathon,
and a push-up challenge.
Aikyam / Fit India Week – Sports and
fitness initiative promoting participation in
sports and wellness initiatives.
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Parichay

Parichay / Induction & Acculturation Program - Week-long induction program for
incoming batch introducing MBA life, clubs, and teamwork.
Pre-Induction Program – Pre-joining interaction & onboarding via media teams An initiative
for new students with guidance and branding efforts.
DRIIFT - Alumni-driven mentorship program to guide the incoming batch before joining
campus.
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Workshops & Training 

Antarang – National
advertising conclave with
marketing workshops and
competitions. Interactive
sessions on business planning,
AI, and entrepreneurship.
Chausar – Annual national
consulting conclave with
workshops and case
competitions.

AAROHAN – Roundtable Conference brought together policymakers, industry leaders, and
thought leaders to deliberate on “Fragmented Trade Regime in a VUCA Global Order: India’s
Strategic Position.” 
Workshops – Interactive sessions on business planning, AI, and entrepreneurship.
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Media Event

TEDx IIFT – Thought leadership platform featuring inspiring talks by eminent personalities.
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Port Visit
Port Visit to various national and international Ports provides students with firsthand exposure to
global logistics, supply chain management, and international trade operations.
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Faculty and Administration

Vice Chancellor Dr. K. Rangarajan

Centre Head, Kolkata Campus Dr. K. Rangarajan

Centre Head, Kakinada Campus Dr. V. Raveendra Saradhi

Centre Head, GIFT City Campus Dr. Rajendra Prasad Sharma

Professors

Ashim Raj Singla  Pooja Lakhanpal 

Basanta K. Sahu  Prabir Kumar Das

Bibek Ray Chaudhuri Ram Singh 

Biswajit Nag  Ranajoy Bhattacharyya

Debashis Chakraborty Saikat Banerjee

Deepankar Sinha Sanjay Rastogi

Gautam Dutta Saswati Tripathi

Jayanta Kumar Seal Sheeba Kapil

M. Venkatesan  Sweta Srivastava Malla

Niti Nandini Chatnani   James J. Nedumpara

Nitin Seth  (on Deputation) Murli Kallummal
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Associate Professors

Jacqueline Symss Triptendu Prakash Ghosh

Himani Gupta Kaushik Bhattacharjee

Shailja Singh Pralok Gupta

Assistant Professors

Anchal Arora Oindrila Dey

Anirban Biswas Oly Mishra

Anju Goswami Papiya Ghosh

Arya Kumar Srustidhar Chand Prateek Maheshwari

Arunima Rana  Preeti Tak 

Charu Grover Priyanka Jaiswal

Ginni Chawla Raghuveer Negi

J. K. Verma Rashmi Rastogi

Kanupriya Saurav Dash

Naman Sharma Siddharth Shankar Rai

Kavita Wadhwa Sonu Verma

Miklesh Prasad Yadav Tanweer Ahmad

Muhammed Rafi OPC Taufeeq Ajaz

Parul Singh Tuheena Mukherjee
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Designation Name

Registrar Gaurav Gulati

Deputy Registrar  Amit Kumar Chanpuria

Deputy Finance Officer (on Deputation) Pitambar Behera

Assistant Registrar  Bhuwan Chandra

Assistant Registrar  Meenakshi Saxena

Assistant Registrar (on Deputation) Nalini Meshram

Assistant Registrar  Parth Shah  

Assistant Registrar Vinay Goel

Assistant Finance Officer Deepa P G

Section Officer Anil Kumar Meena

Section Officer Dwaipayan Ash

Section Officer (on Deputation) Gaurav Gupta

Section Officer Hoijahat Baite

Section Officer  Jaya Fulwani

Section Officer  Jitender Saxena 

Section Officer  Karun Duggal

Section Officer Kavita Sharma

Section Officer Lalita Gupta

Section Officer  Rahul Kapoor

Section Officer Rakesh Kumar Ojha

Accounts Officer  M. Vadi Velu   

Accounts Officer  Shahid Anwar

Support Services

Asst. Systems Manager S. Balasubramanian

Assistant Librarian Pranit Landge

Assistant Librarian Vaidegi Dhamodaran
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DELHI 
CAMPUS

IIFT, B-21, Qutab
Institutional Area,

New Delhi - 110016    
011-39147200 – 205

(PBX)

KOLKATA
CAMPUS

1583, Madurdaha,
Chowbagha Road,

Ward No. 108, Borough
XII, Kolkata-700107
033-24432451 – 53

(PBX)

KAKINADA
CAMPUS

Konapapapeta,
Ponnada Village,

U.Kothaplli Mandal
Kakinada District -

533449

GIFT CITY
CAMPUS

IIFT GIFT Tower-2
(Floor 16-17), Road 5

C, Gift City,
Gandhinagar,

Gujarat-382355
Ph.: 9875171119

Indian Institute of Foreign Trade 

iift_official

iift_official

011- 39147213 (Direct), 
39147200-05 
EPBAX (Extn. 621)

mba_admission@iift.edu

www.iift.ac.in

INDIAN INSTITUTE OF FOREIGN TRADE
(DEEMED TO BE UNIVERSITY)

(MINISTRY OF COMMERCE & INDUSTRY, GOVT. OF INDIA)

For Admission Related Inquiry:
Admissions Cell 

Indian Institute of Foreign Trade (IIFT)

09773698083 

mailto:admission@iift.edu
mailto:ipm@iift.edu
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